








DEFENSE SATELLITE COMMUNICATIONS SYSTEM (DSCS)  — GLOBAL

HARRIS MAKES MILITARY COMMAND AND CONTROL SIMPLE AND GLOBAL: HARRIS SATELLITE EARTH STATIONS ARE POSITIONED AROUND THE 

GLOBE TO ENSURE THAT HIGH-PRIORITY MILITARY COMMUNICATIONS REACH COMMANDERS ON THE GROUND, IN THE AIR, AND ON THE SEAS.

MILITARY COMMAND COMMANDERS IN THE FIELD
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Long-haul Strategic and Tactical Communications
The Defense Satellite Communications System (DSCS) 
has been the workhorse of military communications 
since satellites for the current system were deployed in 
space in 1982. The system is used for high-priority 
command and control voice and data communications, 
including the exchange of secure wartime information 
between U.S. defense offi cials and battlefi eld 
commanders.

The uninterrupted, secure voice and high-
data-rate communications provided by the Defense 
Satellite Communications System is an essential tool in 
maintaining situational awareness and deploying and 
sustaining forces anywhere in the world. The system 
also carries a single-channel transponder for dissemi-
nating emergency action and force direction messages.

Harris Earth Stations Are Global Defense Sentinels
Over the past decade Harris has been modernizing 
DSCS satellite communication earth stations (pictured 

on the opposite page). These large ground terminals 
stand as global sentinels around the world to receive and 
transmit communications between satellites deployed 
22,000 miles in space and thousands of military 
communications terminals on the ground, at sea, 
and in the air.

The next generation of global military satellite 
communications terminals will operate with legacy 
satellite constellations such as the Defense Satellite 
Communications System, the future Wideband Global 
Satellite system, and commercial satellite systems 
such as INTELSAT and XTAR.

HARRIS STRATEGIC 

COMMUNICATIONS 

SYSTEMS CONNECT U.S. 

DEFENSE OFFICIALS 

WITH THEIR BATTLEFIELD 

COMMANDERS.



TSN SPORTSCENTRE — TORONTO

HARRIS MAKES HIGH-DEFINITION BROADCASTING SIMPLE AND SPECTACULAR:   HARRIS HIGH-DEFINITION SERVERS AND EDITING WORKSTATIONS 

HAVE ENABLED CANADA’S LEADING SPORTS NETWORK TO CREATE HIGHLIGHT REELS FOR TONIGHT’S NEWSCAST WHILE THE EVENT IS STILL IN PROGRESS.

1,700 ANNUAL

SPORTING EVENTS TV VIEWERS
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All Sports, All the Time, In High Defi nition
Can’t get enough sports on your TV? Can’t get enough 
sports in high defi nition? Then come to Canada and 
put your recliner on cruise control because TSN, 
Canada’s sports leader, has your front-row seat. TSN 
was the fi rst broadcaster in Canada to deliver a daily 
newscast – sports or non-sports – in high defi nition. 
Today, SportsCentre, TSN’s fl agship news and informa-
tion program (pictured on the opposite page) remains 
the only sports newsroom in Canada to deliver a daily 
sportscast in high defi nition.

TSN HD is the industry leader in high defi nition 
programming, offering more overall sports coverage 
and total hours of HD sports coverage than any other 
broadcaster in Canada. Fifty percent of TSN’s 24-hour 
broadcast day is currently available in HD. In 2007, 
TSN will televise 5,000 hours of HD sports action from 
1,700 national and international events, including 
the NHL, NFL, CFL, MLB, NBA, Golf, NASCAR, boxing 
and tennis.

Harris Is TSN’s Wingman Through Digital Transition
Since TSN launched its HD programming in September 
2006, it has been using the Harris NEXIO XS™ server 
platform and the Velocity NX™ editing workstations.

The NEXIO XS™ transmission servers record 
live sporting events continuously. As a feed is ingested, 
operators identify and sub-clip the highlights. 
Editors use the Velocity NX™ editing workstations 
to access the incoming content, create highlight 
reels with slow motion and graphic overlays, or trim 
events into a format ready for broadcasting. An edit 
decision list is then created on the server and becomes 
available for immediate playout – all while the event 
is still in progress.

HARRIS VIDEO INFRA-

STRUCTURE AND DIGITAL 

MEDIA SYSTEMS CONNECT 

NEWSROOM EDITORS 

TO THE LATEST SPORTS 

HIGHLIGHTS.



MOBILE TELECOMMUNICATIONS COMPANY — KUWAIT

HARRIS STRATEX NETWORKS MAKES IT SIMPLER THAN EVER TO STAY CONNECTED:  WE ARE WORKING WITH ONE OF THE LARGEST MOBILE AND 

DATA SERVICES OPERATORS IN THE MIDDLE EAST AND AFRICA TO REACH MILLIONS OF CURRENT AND NEW SUBSCRIBERS WITH VOICE AND HIGH-SPEED 

BROADBAND SERVICES.  

CELL PHONE USER CELL PHONE USER
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Wireless Services Growing in the Middle East and Africa
The Middle East and Africa continue to be among 
the fastest-growing markets in the world for wireless 
communications services. One of the companies 
supporting that surge is Mobile Telecommunications 
Company (MTC).

Established in 1983, the Kuwait-based 
company was one of the region’s fi rst mobile operators. 
Through acquisitions and internal growth, it has rapidly 
expanded its footprint and is now a leading mobile 
and data services operator in six Middle Eastern and 
14 sub-Saharan African countries with more than 
27 million customers. MTC was the fi rst operator in 
the Middle East to launch 3.5G service for super-fast 
broadband access.

Harris Stratex Upgrades MTC’s National Network
Working with Kuwait-based partner Metco, Harris 
Stratex Networks is upgrading MTC’s national network 
using its Eclipse™ nodal wireless transmission solution 
to signifi cantly increase capacity, improve network 
resilience, and add the ability to deploy Ethernet data 
transport to support new 3G services.

In addition, Harris Stratex Networks has 
deployed its NetBoss® integrated network and service 
assurance platform, which provides MTC end-to-end 
management of its complex multi-vendor network, 
and enables the free fl ow of information between the 
network, services, and business layers of the company.

Also working with Metco, Harris Stratex 
Networks has secured a major contract to upgrade MTC 
Atheer’s mobile network between Baghdad and Basra, 
Iraq, with Eclipse™ microwave radios.

MICROWAVE RADIOS 

FROM HARRIS STRATEX 

NETWORKS ARE CONNECT-

ING MILLIONS OF PEOPLE 

IN THE MIDDLE EAST AND 

AFRICA TO VOICE AND NEW 

BROADBAND SERVICES.
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The Defense Communications and Electronics
segment is comprised of the RF Communications and 
Defense Programs businesses. These two businesses 
have developed signifi cant technology-based capabilities 
that are directly targeted to a diverse base of U.S. and 
international defense customers and their continuing 
needs for more complex, secure communications and 
IT networks.

DEFENSE COMMUNICATIONS AND ELECTRONICS

FY 07 REVENUE: $1.66 billion

RF COMMUNICATIONS

PRINCIPAL PRODUCTS

Tactical Radios

● Falcon® II interoperable, software-defi ned tactical radios

● HF, VHF, UHF and multiband manpack, handheld, 

and vehicular radios

● Falcon® III multiband, multimission radios

● Joint Tactical Radio System (JTRS) Software 

Communications Architecture (SCA) – compliant 

multiband handheld and manpack radios and secure 

personal radios with wideband networking capability

Cryptographic Solutions

● National Security Agency (NSA)-recognized leaders in 

embedded encryption

● Sierra™ and Citadel® cryptographic modules

NEW PRODUCTS

High-capacity Line of Site (HCLOS) Radio

● Military application of 802.16 WiMax technology for 

high-speed IP data communications 

COMSEC (Communications Security) Terminals

● SecNet® 54

● High-speed network encryption terminals

● Blue Force Tracking Type 1 encryption device

● U.S. Army Programmable Objective Encryption 

Terminal (POET)

Falcon Watch™ family of unmanned ground sensor products

DEFENSE PROGRAMS

CORE CAPABILITIES

● Avionics 

● Data links 

● Mobile networks and communications infrastructure 

● Intelligence, surveillance, reconnaissance 

● Mapping and visualization 

● Multiband satellite ground and shipboard systems 

● Space systems 

● Systems integration 

● Information assurance

● Advanced sensor communications 

RF COMMUNICATIONS is a worldwide supplier of secure voice and data radio 
communications products, systems and networks to the Department of Defense, 
other federal and state agencies, and government, defense and peacekeeping 
organizations throughout the world. RF Communications offers a comprehensive 
line of secure radio products and systems for manpack, handheld, vehicular, 
strategic fi xed-site, and shipboard applications. These radio systems are highly 
fl exible, interoperable, and capable of supporting diverse mission requirements. 
The Falcon® family of tactical radios is built on a software-defi ned radio platform 
that is reprogrammable to add features or software upgrades. These radios also 
have the highest grade embedded encryption and provide network capabilities on 
the battlefi eld. The Falcon® III AN/PRC-152(C) handheld radio is a Joint Tactical 
Radio System (JTRS)-approved radio and the fi rst widely fi elded tactical radio to 
receive Software Communications Architecture certifi cation from the Joint 
Program Executive Offi ce.
THE DEFENSE PROGRAMS BUSINESS is a major supplier of military satellite 
communications; high-speed data links and data networks; avionics; network 
communications; large, deployable satellite antenna systems and fl at-panel, 
phased-array and single-mission antennas; high-frequency, multiband satellite 
ground and shipboard terminals; high-speed networking; and satellite communi-
cations including processors, encryptors and terminals to assist the ongoing 
transformation of military communications. Harris also is providing secure, high-
speed wireless local area networking and phased array capabilities for wireless 
transmission systems, and is developing network-centric communications system 
architectures and technologies that will link sensors, platforms, weapons, 
and soldiers using open architectures and mobile ad hoc networking capabilities.

Avionics for the F-35 
Lightning II (pictured) and 
the F-22A Raptor

Falcon® III AN/VRC-110(C) 
vehicular radios

Radios and sensing 
electronics for Mine Resistant 
Ambush Protected vehicles

HARRIS BUSINESS SEGMENTS AT-A-GLANCE
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The Government Communications Systems segment 
is comprised of the Civil Programs, National 
Intelligence Programs, and Harris Information 
Technology Services businesses.

CIVIL PROGRAMS. As technology moves to distributed, open-architecture, web-based 
systems, civil agencies of the government need rapid and secure communication of 
information throughout the enterprise. Harris supports critical requirements with 
precise, highly reliable, high-speed communications and information networks that 
improve productivity and information processing for agencies including the FAA, 
Census Bureau, National Oceanic and Atmospheric Administration, Department of 
Homeland Security, and State Department. For example, Harris is integrating 
multiple automated systems required to effi ciently and securely obtain census 
information from more than 500,000 fi eld enumerators as part of the U.S. Census 
Bureau Field Data Collection Automation program.
NATIONAL INTELLIGENCE PROGRAMS. Harris intelligence, surveillance, and reconnais-
sance (ISR) solutions improve situational awareness, data collection accuracy, 
and product analysis by correlating near real-time mission data for display and 
analysis. Our systems help to integrate information across the analyst workfl ow, 
accelerating the movement of information that has been collected and processed. 
For example, in one unclassifi ed program, called Global Geospatial Intelligence, 
Harris provides imagery intelligence and photogrammetry, mapping and charting 
information, and 3-dimensional high-resolution image models of harbors, cities, 
airfi elds, and other terrain.
HARRIS INFORMATION TECHNOLOGY SERVICES. Harris Information Technology Services 
is a leading provider of mission-critical IT and communications services and support 
to defense, intelligence, homeland security, and civil customers. With more than 
3,000 employees, Harris IT Services is able to support large-scale IT programs 
that encompass the full technology lifecycle. The business is focused on a growing 
trend in the federal government to outsource IT and communications services. 
In June 2007, Harris acquired Multimax, Incorporated. The acquisition has almost 
doubled the resources Harris is now applying to the fast-growing government 
IT services market.

Mission Communications 
Operations and Maintenance 
(MCOM) program for the 
U.S Air Force

Systems integration for 
the U.S. Census Bureau’s 
Field Data Collection 
Automation program

Primary Network Operations 
Control Center for the 
FAA Telecommunications 
Infrastructure program

GOVERNMENT COMMUNICATIONS SYSTEMS

FY 07 REVENUE: $1.51 billion

MAJOR PROGRAMS

● FAA Telecommunications Infrastructure (FTI) program

● Census Bureau Field Data Collection Automation 

(FDCA) program

● Classifi ed programs for the Intelligence Community

● Satellite antenna programs

● Patriot program for the National Reconnaissance Offi ce

● Voice Switching and Control System (VSCS) program 

for the FAA

● Operational Space Support and Services (OSSS) program 

for the U.S. Air Force

● Mission Communications Operations and Maintenance 

(MCOM) program for the U.S Air Force

● The Crisis Management System program for the 

Defense Information Systems Agency

● The NETCENTS program for the U.S. Air Force

● The ITES-2S program for the U.S. Army

● Networx Enterprise for the General Services Administration

● Alliant Government-Wide Acquisition Contract (GWAC)

CORE CAPABILITIES IN THE INTELLIGENCE ARENA

Specialized technologies

● Specialized antennas

● Tracking and location devices

● High-sensitivity RF receivers

● Unattended sensors and networks

Space-deployable structures and electronics

● Unfurlable antennas

● On-board processing

● Data systems

Custom electronics and communications systems

Geospatial intelligence processing and exploitation
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The Broadcast Communications segment’s hardware 
and software solutions offer a comprehensive approach 
to support workfl ow capabilities along the entire 
broadcast chain, including content creation, manage-
ment, distribution, and delivery for broadcast, cable, 
satellite, telecommunications, and other media content 
providers. This segment serves the global digital 
and analog markets, providing video infrastructure 
and digital media products and solutions, enterprise 
software systems and solutions, and television and 
radio transmission equipment and systems.

BROADCAST COMMUNICATIONS

FY 2007 REVENUE: $600 million

SOLUTIONS FOR THE ENTIRE BROADCAST CHAIN

Business Operations

● Vision H-Class™ Scheduling

● Novar Advanced Traffi c and Billing

● Landmark H-Class™ Air Time Sales

● Broadcast Master multi-channel business system

● OSi-AdConnections™ broadcast sales software

● OSi-Traffi c™ business system

Media Management

● H-Class™ Intelligent Media Mover

● Invenio® H-Class™ Digital Asset Management

Newsrooms and Editing

● Velocity NX™ newsroom editors

● NewsForce™ – a complete, fi le-based newsroom solution

● NewsForce™ editors – optimized for the fast cutting, voicing, 

and airing of news, as well as integration of Apple Inc.’s 

industry-leading Final Cut Studio® production suite

● NEXIO™ servers

Core Processing

● CENTRIO™ – a breakthrough multi-image processor with 

superior graphics capabilities

● Platinum MX™ – expandable routing switchers

● OPTO+™ – top-quality, easy-to-use fi ber solutions in a 

minimal amount of space

Channel Release

● Harris Channel ONE™ integrated channel release system

● DTP-300 compressed MPEG stream splicers and editors

● Inscriber® G-Scribe™ 5.0 graphics software

● ADC and D-Series H-Class™ playout automation systems

Media Transport

● NetVX™ ENC-A21 HD/SD and ENC-A11 SD encoders

● HD-STAR™ – a portable, HD/SD generator and test monitor

● Videotek® VTM-4100 test and measurement console

Radio and TV Transmission

● FlexStar® family of HD Radio™ products

● Harris® ZX Series low-power FM radio transmitters

● Harris® Z Series HD Radio and analog FM radio transmitters

● Harris® 3DX Series AM radio transmitters

● DMB 670 mobile TV and digital radio transmitters 

● Harris® Atlas™ series DVB-H & FLO mobile TV transmitters

● Harris® Platinum-i™ ATSC and analog TV transmitters

● Harris® PowerCD™ ATSC transmitters

VIDEO INFRASTRUCTURE & DIGITAL MEDIA. Video infrastructure and digital 
media systems include standard defi nition and high defi nition products and 
systems that enable media companies to streamline workfl ow from production 
through transmission. Those products and systems include a comprehensive, 
next-generation portfolio of signal processors, display processors, routers, master 
control and branding systems, network monitoring and control software, and test 
and measurement instruments that support content throughout the workfl ow 
application chain. Digital media systems include scalable, interoperable, shared-
storage server systems and open platform production and automated graphics, 
editing, and digital signage solutions for broadcast and post production.
SOFTWARE SOLUTIONS. Harris enables customers to manage their digital media 
workfl ow through a portfolio of software solutions for advertising, media manage-
ment (traffi c, billing, and program scheduling), broadband, digital video asset 
management, and play-out automation. The modular, standards-based solutions 
have open application programming interfaces (APIs) for ease of integration 
and future scalability.
TRANSMISSION. Harris develops, manufactures, and supplies digital and analog 
television transmission systems for delivery of rich media over wireless broadcast 
terrestrial networks – including global broadcast and emerging mobile applications 
– and end-to-end products, systems, and services for the radio broadcast market.

NEXIO™ Server IconMaster™ Master 
Control System

CENTRIO™ Multi-image 
Processor

HARRIS BUSINESS SEGMENTS AT-A-GLANCE
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Harris Stratex Networks, Inc. was created on January 
26, 2007, as a result of the combination of the former 
Harris Microwave Communications Division with the 
former Stratex Networks, Inc. Harris has 57 percent 
ownership of the new company and consolidates 
its results with an elimination of minority interest. 
The new company is the largest independent supplier 
of wireless transmission systems in the world, with an 
unmatched, end-to-end product and services portfolio.

HARRIS STRATEX NETWORKS, INC.

FY 2007 REVENUE: $508 million

CAPABILITIES AND SERVICES

● End-to-end wireless transmission

● Transport, access, and carrier-grade Ethernet 

microwave systems

● Nodal processors

● Comprehensive professional services

● Network management solutions

● Software licensing to original equipment 

manufacturers (OEMs)

PRODUCTS

Access and backhaul

● Eclipse™ – Nodal solution for software-defi ned 

wireless backhaul

● TRuepoint® – Comprehensive platform for point-to-point 

wireless communications

Trunking

● Constellation® – Mid- to high-capacity point-to-point 

microwave digital radio for PDH and SONET

● MegaStar® 155-PX – High-capacity, synchronous digital 

microwave radio for OC-3 or STM-1 transport

License exempt

● Aurora™ and Velox-LE – Spread-spectrum, point-to-point, 

digital radio families, ideal for private and emergency 

responder networks; deliver high performance in the 2.4 

and 5.8 GHz license-exempt frequency bands

Network management and OSS

● NetBoss®

● NetBoss® XE

● ProVision®

● StarView®

SERVICES

● Consulting

● Network planning and design

● Site builds

● Installation, commissioning, and maintenance

● Integration

● Managed services

● Network monitoring

With the combination, the company has signifi cant geographic coverage, the scale to 
win, and the ability to seize growth opportunities in the global telecommunications 
market. Harris Stratex Networks offers reliable, fl exible, scalable, and cost-effi cient 
wireless network solutions, including microwave radio systems and network 
management software, which are backed by comprehensive services and support. 
The segment designs, manufactures, and sells wireless networking products, 
solutions, and services to customers in more than 135 countries, including mobile 
and fi xed telephone service providers, private network operators, government 
agencies, transportation and utility companies, public safety agencies, and broad-
cast system operators. Products include point-to-point digital microwave radio 
systems for mobile access, backhaul, trunking, and license-exempt applications, 
supported by network management systems for new network deployments, 
network expansions, and capacity upgrades.

Demand for wireless infrastructure systems is growing worldwide. In interna-
tional markets, demand is driven in great part by the need for basic service delivery 
in many emerging market countries and by capacity upgrades for systems being 
stressed by the uptake of 3G services. In North America, growth continues to 
be fueled by leased-line substitution, service providers expanding their geographic 
footprints, as well as the need for local, state, and federal agencies to harden 
their networks and make them interoperable. Increasing demand is also coming 
from private networks, such as pipelines, utilities, railroads, and government 
communications systems that need higher bandwidth.

NetBoss® Network 
Management System

TRuepoint®

Microwave Radio
Eclipse™ Network 
Nodal Solution 
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Harris plays an active role in helping to 
strengthen the quality of life in the countries 
and the communities where we have operations. 
We view our work in the community as an 
important measure of our success as a corpora-
tion and our social responsibility programs are 
an integral part of our strategy for sustained 
growth. These programs are incorporated into 
our standards of business conduct, supported at 
the highest levels of management, and backed 
by standards of accountability. 

CORPORATE GOVERNANCE AND STANDARDS OF 

BUSINESS CONDUCT

Corporate responsibility at Harris begins 
with our Board of Directors. The Harris Board 
fi rst adopted governance principles more 
than 40 years ago, and they continue to be 
refi ned to assist the Board in carrying out 
its responsibilities. 

Harris will continue to maintain a strong 
corporate governance process and philosophy. 
We have an extremely well qualifi ed Board of 
Directors that is dedicated to the best interests 
of all shareholders. All of the fi ve Board 
committees are made up entirely of independent 
directors.

Harris also has a mature Business Conduct 
program that helps to keep our business well 
within legal requirements and also promotes a 
working environment in which employees 
feel comfortable about our business practices, 
and their ability to ask questions and provide 
input. Our Business Conduct program has 
been developed around a core group of policies 
and guidelines that are available to employees 
through our online “Standards of Business 

Harris Corporation and its employees are trusted neighbors in the 
communities we call home and in the world at large. We are committed 
to operating our company in a responsible manner that exceeds the 
expectations of our shareholders and our employees.

Conduct” booklet. These polices support the 
values we share as a company, and are refl ected 
in the integrity of superior products and our 
outstanding reputation with customers and 
other stakeholders worldwide. 

ENVIRONMENTAL, HEALTH, AND SAFETY LEADERSHIP

Hundreds of Harris employees are actively 
engaged in addressing the sustainability issues 
of product take-back, recycling, and materials 
restrictions, and are implementing solutions 
around the world – even in nations where there 
are no specifi c requirements to do so. We have 
made substantial reductions in the use and 
disposal of certain chemicals, and we continue 
to achieve signifi cant energy and water use 
savings across the company. For example, Harris 
Broadcast Communications has eliminated 
consumption of at least 52 million gallons of 
water per year using a closed-loop cooling water 
system and heat exchangers. In addition, Harris 
has banned the use of Class 1 ozone-depleting 
substances in our manufacturing processes 
and has implemented lead-free manufacturing 
for certain products. Harris businesses also 
have successfully implemented programs that 
have reduced the number of ergonomic injuries 
and illnesses. 

HARRIS IN THE COMMUNITY

Harris contributes generously to initiatives 
and nonprofi t organizations locally, nationally, 
and internationally. Our employees donate 
funds and countless volunteer hours to advance 
a wide variety of causes. The Harris Foundation 
assists Harris in its commitment to being a 
responsible corporate citizen. In 2006, the 
Foundation made gifts of more than $2.4 million 
to educational, health and welfare, and civic 
and cultural programs, as well as disaster relief 
efforts. Support is provided either through 
employee gift matching or direct contributions.

CORPORATE RESPONSIBILITY

Harris employees join 
members of the community 
in building a Habitat 
for Humanity home.

Detailed information about 
Harris Corporation’s 
Corporate Responsibility 
programs and results 
can be found online at 
www.harris.com. 
Click on ‘About Harris.’
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RECONCILIATION OF NON-GAAP FINANCIAL MEASURES AND REGULATION G DISCLOSURE

To supplement our consolidated fi nancial statements presented in accordance with accounting principles generally accepted in 
the United States (GAAP), we provide additional measures of segments’ operating income (loss); net income; and net income per 
diluted share adjusted to exclude certain costs, expenses, gains and losses. Harris management believes that these non-GAAP 
fi nancial measures, when considered together with the GAAP fi nancial measures, provide information that is useful to investors 
in understanding period-over-period operating results separate and apart from items that may, or could, have a disproportionately 
positive or negative impact on results in any particular period. Management also believes that these non-GAAP fi nancial measures 
enhance the ability of investors to analyze trends in Harris’ business and to understand our performance. In addition, Harris 
may utilize non-GAAP fi nancial measures as a guide in its forecasting, budgeting, and long-term planning process and to measure 
operating performance for some management compensation purposes. Any analysis of non-GAAP fi nancial measures should be 
used only in conjunction with results presented in accordance with GAAP. A reconciliation of these non-GAAP fi nancial measures 
with the most directly comparable fi nancial measures calculated in accordance with GAAP follows:

NET INCOME AND NET INCOME PER DILUTED SHARE

DOLLARS IN MILLIONS EXCEPT PER SHARE AMOUNTS NET INCOME PER DILUTED SHARE

Fiscal 2007 GAAP $480.4 $3.43
Adjustments (89.0) (a) (.63) (a)

Fiscal 2007 Non-GAAP $391.4 $2.80
Fiscal 2006 GAAP $237.9 $1.71
Adjustments 72.1 (b) .51 (b)

Fiscal 2006 Non-GAAP $310.0 $2.22
% increase from Non-GAAP fi scal 2006 to Non-GAAP fi scal 2007 26.3% 26.1%

SEGMENT PERFORMANCE  HARRIS STRATEX BROADCAST
 NETWORKS COMMUNICATIONS

Fiscal 2007 GAAP segment operating income $146.9 $11.9
Adjustments (117.4) (c) 26.4 (d)

Fiscal 2007 Non-GAAP segment operating income $   29.5 $38.3
Fiscal 2006 GAAP segment operating income (loss) $(19.6) $22.8
Adjustments 39.6 (e) 36.9 (f)

Fiscal 2006 Non-GAAP segment operating income $   20.0 $59.7

(a) Adjustments for fi scal 2007 include: a $143.1 million after-tax ($1.01 per diluted share) gain on the combination with Stratex offset by a $22.9 million after-tax and minority interest 
($.16 per diluted share) charge for transaction and integration costs in our Harris Stratex Networks segment; a $6.0 million after-tax ($.04 per diluted share) charge for cost-reduction  
actions and a $12.3 million after-tax ($.09 per diluted share) write-down of capitalized software in our Broadcast Communications segment; and a $12.9 million after-tax ($.09 per diluted 
share) write-down of our investment in Terion, Inc. due to an other-than-temporary impairment.

(b) Adjustments for fi scal 2006 include: a $36.5 million after-tax ($.26 per diluted share) charge related to inventory write-downs and other charges associated with product discontinuances 
and the shutdown of manufacturing activities in our Harris Stratex Network segment’s Montreal, Canada plant; a $10.2 million after-tax ($.07 per diluted share) charge related to a 
write-off of in-process research and development costs, lower margins being recognized subsequent to our acquisition due to a step up in inventory recorded as of the acquisition date and 
other costs associated with our acquisition of Leitch Technology Corporation in our Broadcast Communications segment; a $20.0 million after-tax ($.14 per diluted share) charge associated 
with the continuing consolidation of manufacturing locations and cost-reduction initiatives in our Broadcast Communications segment and a $5.4 million after-tax ($.04 per diluted share) 
charge related to our arbitration with Bourdex Telecommunications Limited (“Bourdex”).

(c) Adjustments to Harris Stratex Networks segment operating income for fi scal 2007 are due to a $163.4 million gain on the combination with Stratex offset by $46.0 million of transaction-
related and integration costs.

(d) Adjustments to Broadcast Communications segment operating income for fi scal 2007 are due to $7.5 million of severance and other expenses associated with cost-reduction actions and an 
$18.9 million write-down of capitalized software associated with management’s decision to discontinue an automation software development effort.

(e) Adjustments to Harris Stratex Networks segment operating loss for fi scal 2006 relate to inventory write-downs and severance costs associated with product discontinuances and the 
shut-down of our manufacturing activities in Montreal, Canada.

(f) Adjustments to Broadcast Communications segment operating income for fi scal 2006 include a $25.0 million charge related to inventory write-downs, severance and other costs associated 
with cost-reduction actions and an $11.9 million charge associated with our acquisition of Leitch including the write-off of in-process research and development, lower margins being 
recognized subsequent to our acquisition due to a step up in inventory recorded as of the acquisition date, integration activities and other items.



CORPORATE HEADQUARTERS

Harris Corporation
1025 W. NASA Boulevard
Melbourne, Florida 32919
321-727-9100
www.harris.com

STOCK EXCHANGE

Harris common stock is listed and 
traded on the New York Stock Exchange. 
Ticker Symbol: HRS

BUYING AND SELLING STOCK

Harris Corporation common stock generally 
is bought or sold through a stockbroker or a 
fi nancial institution that provides brokerage 
services. You do not need to contact Harris 
in connection with the sale or purchase of its 
common stock.

TRANSFER AGENT AND REGISTRAR

BNY Mellon Shareowner Services
480 Washington Boulevard
Jersey City, New Jersey 07310-1900
Telephone: 888-261-6777
Outside the U.S., please dial 201-680-6578
www.melloninvestor.com/isd

SHAREHOLDER SERVICES

BNY Mellon Shareowner Services, 
our transfer agent, maintains the records 
for our registered shareholders and can help 
you with a variety of shareholder-related 
services at no charge. The BNY Mellon 
automated telephone voice response system, 
at 888-261-6777, is available to you 24 
hours a day, 7 days week. You can conduct 
a wide variety of secure transactions 
just by listening to the menu selections 
and following the step-by-step instructions. 
Services include:
● Change of name or address
● Consolidation of accounts
● Duplicate mailings
● Dividend reinvestment enrollment
● Direct deposit of dividends
● Lost stock certifi cates
● Transfer of stock to another person
● Additional administrative services

FORWARD-LOOKING STATEMENTS 

This Report, including the letter to share-
holders, contains forward-looking statements 
that are based on the views of management 
regarding future events at the time of 
publication of this report. These forward-
looking statements, which include, but are 
not limited to: our plans, strategies, and 
objectives for future operations; new 
products, services, or developments; future 
economic conditions; outlook; the value of 
contract and program awards; our growth 
potential and the potential of the industries 
and markets we serve are subject to known 
and unknown risks, uncertainties, and other 
factors that may cause our actual results to 
be materially different from those expressed 
or implied by each forward-looking state-
ment. These risks, uncertainties, and other 
factors are discussed in the 2007 Form 10-K.

ANNUAL CERTIFICATIONS

The most recent certifi cations by our 
Chief Executive Offi cer and Chief Financial 
Offi cer pursuant to sections 302 and 906 
of the Sarbanes-Oxley Act of 2002 were fi led 
as exhibits to our Form 10-K for the fi scal 
year ended June 29, 2007, which Form 10-K 
can be accessed from a link on the Investor 
Relations page on the Harris website: 
www.harris.com. Our CEO has also submitted 
to the New York Stock Exchange (NYSE) 
on November 9, 2006, a certifi cate certifying 
that he is not aware of any violations by 
Harris of the NYSE corporate governance 
listing standards.

HD Radio™ is a trademark of iBiquity 
Digital Corporation.

The emissions from the electricity used to manufacture 
the paper for this entire annual report are offset with credits 
from Green-e certifi ed windpower projects. The cover and 
editorial sections of the report are printed on paper that 
contains 20% post-consumer recycled fi ber. The fi nancial 
section of the report is printed on paper that contains 
10% post-consumer recycled fi ber.
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Electronic access to your fi nancial 
statements and shareholder 
communications is available with 
MLinkSM. Visit www.melloninvestor.com/isd 
for the most direct access to your 
shareholder account, 24 hours a day, 
7 days a week, via BNY Mellon’s secure 
Investor ServiceDirect® website. You can 
view and print your Investment Plan 
Statements, Investor Activity Reports, 
1099 tax documents, notifi cation of 
ACH transmissions, transaction activities, 
annual meeting materials, and other 
selected correspondence. Benefi ts of secure, 
online access with MLink include:
● E-mail notifi cations of account activity
● E-mail delivery of shareholder material
● Help reduce paper waste and minimize 

printing and postage costs by signing up to 
receive shareholder materials electronically

● Secure access to your documents in a 
customized, online mailbox

● Convenient management of your share-
holder documents – download and print

You can also send mail to BNY Mellon at:
Harris Corporation
c/o BNY Mellon Shareowner Services
P.O. Box 3315
South Hackensack, New Jersey 07606-1915

ANNUAL MEETING

The 2007 annual meeting of shareholders 
will be held on October 26 at the Customer 
Briefi ng Center on the Harris Corporate 
Headquarters campus, Melbourne, Florida, 
starting at 10:00 a.m. The meeting will be 
webcast and can be accessed from a link on 
the Investor Relations page on the Harris 
website: www.harris.com

INDEPENDENT ACCOUNTANTS

Ernst & Young LLP

Jacksonville, Florida

SHAREHOLDER INFORMATION
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