Harris Media Center — Graphics/Tradeshows/Multimedia Honored With
Prestigious ADDY® Awards

Ten graphic artists representing Harris Corporation’s Media Center attended a dinner in their honor on
March 5, where they were presented with the prestigious ADDY® Award, which recognizes and rewards
creative excellence in advertising. Winning ADDYSs is not new to these talented artists, but out of eight
gold and silver awards, there was one surprise.

The redesign of Harris’ Phillip W. Farmer Customer Briefing Center received the highest honor of the
night — Best of Show.

The world’s largest and most comprehensive advertising competition, the ADDY's are judged at each level
by a panel of advertising professionals from varied industry backgrounds. Altogether, five of this year's
Harris winners — two golds and three high silvers — qualify for the next level of a rigorous three-tier
competition.

Congratulations to the following employees:

Gold ADDYs:
e Best of Show — Entire Media Center Team and client Sandy Moore (Trade Show Exhibit
Category)

e Robert Hough (Interactive Media Category)
High Silver ADDYs:
e Linda Bultema, Joyce Parks, and Tom White (Special Event Campaign Category)
e Vicki Busby (Consumer/Trade Publication Full-Page Ad Category)
e Susann Carrington (Arts Magazine Category)
Silver ADDYs:
e Vicki Busby and Jennifer Roper (Special Event Campaign Category)
e Susann Carrington (Color Brochure Category)
e Dee Phillips and Vicki Busby (Email/Interactive Category)

“These awards represent our continued commitment to provide only the highest quality of design
expertise and creative talent to Harris and its partners,” said John Wright, supervisor, Media Center —
Graphics. “Getting this Best of Show ADDY is icing on the cake!”



